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THE OPPORTUNITY

Spenser Heaps, Deseret News



THE POINT

Presenter
Presentation Notes
•Maximize JOB CREATION and facilitate a HIGHLY TRAINED WORKFORCE•Promote a high QUALITY OF LIFE for residents in and surrounding the state land•Strategic RESIDENTIAL AND COMMERCIAL GROWTH that matches workforce needs•Preserve NATURAL LANDS and enhance RECREATIONAL OPPORTUNITIES•Improve AIR QUALITY and minimize RESOURCE USE•Plan for future TRANSPORTATION INFRASTRUCTURE and other investments to enhance mobility and protect the environment•COMPLEMENT DEVELOPMENT on surrounding properties•Attract NATIONALLY RECOGNIZED RESEARCH CENTER



The People



THE CO-CHAIRS

Lt. Governor
Deidre Henderson

Representative V. 
Lowry Snow



THE BOARD

Lincoln Fillmore Stephen HandyApril Cooper

Troy WalkerDawn Ramsey Jim Russell Jerry Stevenson David Woolstenhulme

Dan Hemmert



THE TEAM

Alan Matheson
Executive Director

Steve Kellenberg
Planning Director

Erin Talkington
Real Estate Advisor

Muriel Xochimitl
Communications Manager



GUIDING PRINCIPLES

• Promote the Public Interest

• Set the Standard

• Think Regionally

• Take the Long View

• Be Open and Transparent

• Act with Integrity



The Process



TIMELINE



THE VISION



Key Vision Elements



KEY VISION ELEMENTS

• Create an iconic, vibrant, mixed-use community, with a focus on quality of life and 
healthy living, with a strategic balance of jobs and housing to limit off-site trip 
generation. Include active, welcoming places for people to gather day and night for 
recreation, dining, culture and entertainment.

• Serve the site with a high-quality, future-focused, multi-modal transportation system, 
with an emphasis on convenience, safety, access, regional traffic reduction, limited 
parking, emissions reduction, and active transportation.

• Promote enduring statewide economic development through job creation, workforce 
development, and revenue generation. Create a community that will attract and 
nurture top talent and outstanding anchor companies, as well as smaller local 
businesses.



KEY VISION ELEMENTS (CONT.)
• Advance innovation by creating a place that promotes a culture of creativity and 

ingenuity, attracts outstanding talent and investment, promotes solution-oriented 
research, fosters the growth of promising early-stage companies, eliminates regulatory 
barriers, and facilitates interdisciplinary industry and academic partnerships to generate 
and commercialize new ideas.

• Create a model of sustainable development that, relative to traditional development, 
significantly reduces air emissions (including GHG), water pollution, water and energy 
use, and takes advantage of on- and off-site renewable energy resources (including an 
on-site geothermal resource). Explore a net-zero-ready development.

• Coordinate closely with others to ensure the development fits well with regional plans 
and infrastructure, advancing the interests of the broader community and not just the 
site. Promote regional trail, transportation, and green infrastructure connections 
through the area and facilitate thoughtful regional growth.











Preliminary Concepts

















The Public



WORKING GROUPS

Fourth Wednesday of every month 
from 10 a.m. to 12 p.m.

ENVIRONMENT & AIR 
QUALITY3
Fourth Tuesday of every month 
from 2 p.m. to 4 p.m.

EDUCATION, RESEARCH & 
INNOVATION2
Fourth Tuesday of every month 
from 10 a.m. to 12 p.m.

STAKEHOLDER1
Fourth Thursday of every month 
from 10 a.m. to 12 p.m.

INFRASTRUCTURE & 
LAND USE4

Fourth Thursday of every month 
from 2 p.m. to 4 p.m.

ECONOMIC DEVELOPMENT, 
RECRUITMENT & INVESTMENT5



MAKE THE POINT

• Statewide public survey

• Approx. 2,800 responses

• Results released early 
November

• Help to inform 
The Point Master Plan



CONTACT US
www.thepointutah.org

info@thepointutah.org

801-214-1631

P.O. Box 692 Draper, UT 84020

@thepointutah.org
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