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The Importance of the Census

• The Constitution has required a census every 10 
years since the first U.S. count in 1790. 

• The main purpose of the census is to produce the 
latest population totals that are used to redistribute 
the seats in the House of Representatives among 
the 50 states. 

• The decennial census provides data for the redraw 
of state and local voting districts and guides the fair 
distribution of $1.5 trillion a year in federal funding.



Goal: Ensuring all Salt Lake County 

Residents are Counted in the 2020 Census 

• Mobilized business, faith-based organizations,  non-profit agencies, 
and other stakeholders to  elevate the importance of Census 2020 
within their influence

• Create a robust grassroots campaign to increase the participation 
rate of Hard to Count Communities 

• Create a coordinated and robust outreach plan in Salt Lake County 

• Create strategic partnerships with allies to leverage advertisement 
and marketing opportunities

• Prepare a pipeline of qualified residents to be Census Enumerators 



Complete Count Workgroups

• Population age 4 and under

• Hispanics and Latinos 

• Older Adults

• People with Disabilities

• Refugees or People with a Refugee 

Background

• Renters and Millennials



SLCo Census Timeline

9/24/2018: Community 

Engagement Workshop

5/18/2019: Census Table 

at Living Traditions 

Festival

2/10/2020: NALEO 

Census Training



SLCo Census Outreach

You Matter. Be Counted

magnets on SLCo 

vehicles

8/26/2020: Census 

Challenge between Utah 

County and Salt Lake 

County 

6/2020: Census 

Challenge outreach at 

Utah Community Action 

Head Start Dinners



Media-Wilkinson Ferrari & Co



Wilkinson Ferrari & Co 

Campaign Summary

• Total marketing budget - $57,000

– Traditional media - $39,878

– Online advertising - $19,500

• Total Investment - $63,264.42*

• Print and digital ads placed with 

12 outlets

• 15 promoted posts shown on the 

Salt Lake County Census 

Facebook

• 2,714,503 possible print ad 

impressions

• 6,245,631 digital ad impressions

• 8,960,134 total possible 

impressions



Media-Univision Campaign

• Marketing Budget -
$35,000
– SLCo, SLC, Ogden, and 

Utah 

• TV Spots: 
– 222 spots purchased

• FB & FB Live:
– 24,000+ post reach

– 15,800+ video views

• Census Digital Home 
Takeover



COVID-19’s Impact on Census 2020

• July 31

1st End Date

• Oct 30

• Sept 30

2nd & 3rd

End Dates
• Oct 5

• Oct 15

4th & Final 

End Date



2020 Census Participation Rates

2020

• USA – 67%

• Utah – 71%

• Salt Lake County –74.3%

2010

• USA -- 74%

• Utah – 68.6%

• Salt Lake County –71.6%



Municipalities Participation Rates

USA - 67% Utah - 71% Salt Lake County 

- 74.3%

White City- 82.8% South Jordan-81.5% Sandy- 81.3% Cottonwood 

Heights- 80.6%

Holladay- 80.4% Riverton- 79.9% Draper- 78.4% Copperton- 78.1%

Murray- 76.9% Taylorsville- 76.8% Bluffdale- 76.0% Millcreek- 75.7%

Emigration Canyon-

75.3%

Kearns- 74.5% West Jordan- 74.7% Herriman- 72.7%

Magna- 71.1% West Valley- 70.6% Salt Lake- 69.9% Midvale- 69.3%

South Salt Lake-

65.0%

Alta- 18.0% Brighton- 26.0%





QUESTIONS?


