
OVERVIEW / 2019



YEAR 2 PLAN

1 / BUILD AWARENESS & AFFINITY 
FOR THE BLOCKS BRAND

2 / AMPLIFY PROMOTIONS OF ARTS 
ORGANIZATIONS IN THE CORE

3 / ATTRACT & PROMOTE DIVERSE 
ARTISTIC VOICES



PROGRAM  
ADVERTISING 



DIGITAL / SOCIAL MEDIA

- advertising - mobile apps, websites, etc. 

- social media boosted posts  

- influencer marketing -mommy bloggers, 
Arts leaders, prominent personalities, etc.



BROADCAST MEDIA  

- 10 radio stations



TRANSIT ADVERTISING  

- interactive/creative component



ENVIRONMENTAL MARKETING  

- banners 

- kiosks  

- sidewalk cubes

- decals



ARTS COVERAGE: PREVIEWS, ARTICLES & REVIEWS  



PRINT ADVERTISING  



PARTNERSHIPS



ARTS ADVISORY COMMITTEE & PARTNERSHIP  

- strengthen partnerships amongst  
Arts community & Core stakeholders 

- develop engaging cross-promotional  
opportunities  

- awareness of Arts community needs 
and pain points 



BUSINESS OUTREACH 

- hotels, restaurants/bars, retailers

- THE BLOCKS brand/mission awareness 

- foster community partnerships  
and cross-promotion  

- THE BLOCKS seen as a beneficial  
community resource 



THE BLOCKS ARTS PASS  

- audience development

- reduces financial barrier to entry  
for experiencing Core programming 

- butts in seats

- Rose Wagner PAC, Capitol Theater,
Abravabnel Hall, etc.



KEY PERFORMANCE INDICATORS 

web site visits

social media impressions and engagement

digital ad impressions

advertising impressions (print, outdoor, etc.)

earned-media valuation

event audience attendance



PLACEMAKING



PUBLIC ART & MURAL TRAIL  

- spotlight Core artwork and venues 

- digital and physical assets for Core  
audiences to engage with 

- partner with arts orgs to consolidate 
existing assets and work

- partner with County and City to link  
back to respective public art programs



PROJECT BACKBOARD  

- showcase local artists on a national/ 
international scale 

- activate underutilized spaces 

- bridge sports community with our 
arts community



URBAN PLEIN AIR  

- build on the success of 2018 

- focus on programming Core venues 

- bolster BLOCKS branding and  
a spontaneous Core atmosphere



MAIN STREET KIOSK PROJECT  

- 16 curated artworks 

- 24 windows promoting Core Arts  
organization programming 

- bolster THE BLOCKS branding and  
Core Arts community programming



EXPERIENTIAL MARKETING  

- tool for audience development 

- bolster THE BLOCKS branding and  
a spontaneous Core atmosphere

- targeted supplementary promotion 
of Core programming and events



THE BLOCKS STAGE  

- THE BLOCKS branded stage 

- mobile venue for our creative  
community and Arts orgs to program 

- fulfill the demand for activating Core  
public spaces like Pioneer Park,  
Exchange Place, Bennett Building, etc.



THE BLOCKS TRUCK  

- outreach across County

- first 2019 deployment at Rose Wagner 
during Sundance Film Festival



MOBILE SCREEN INSTALLATION  

- vacant storefronts

What’s on?

What’s on?



THANK YOU


