Salt Lake County Council Presentation
Tuesday November 6th, 2018



Why we do what we do

To improve the area economy by attracting and providing support to
conventions, leisure travelers, and visitors to Salt Lake County.
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Room Nights:
By December 31, 2019, book the greater of 781,000 room nights or 3% more room nights than we book by year end
2018.

Earned Media:
Increase “earned media” generated for Salt Lake as a travel and tourism destination from $13.37 million to $14.72
million by December 31, 20109.

Website Visitor Sessions:
Increase total visitor sessions on both the main and the mobile websites from 2.34 million to more than 2.49 million
visitors by December 31, 20109.

Direct Visitor Spending Convention and Meeting Delegates:
Direct Delegate spending of $400,000,000 generated (as determined from survey data collected by University of
Utah’s Kem Gardner Policy Institute) by December 31, 2019.

Hospitality Industry Jobs:
Maintain and support over 6,000 jobs in the conventions and meetings industry in Salt Lake County by December 31,
2019. Meetings Mean Business.




Convention Centers
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Salt Palace Mountain America
Convention Center Expo Center




All Things Food & Drink

CHANNELS = @ The Daily Mear 0000 OO » Q |joN| SIGNIN

Weekend Planner: Uncovering Salt TR O el SER B

° ° City Home Collective, Abigail Abesamis, Ray Bloxham
Lake City’s Secret Foodie Scene
December 14, 2017 By Abigail Abesamis

Bean to bar chocolate, artisanal ciders, an underground speakeasy and
more

Increase “earned media” generated for Salt Lake as a travel and
tourism destination from $13.37 million to $14.72 million.
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WIREFRAME THEME™

Porfolio Blog Contact Us

WIREFRAME THEME™

iciatis unde omnis iste natus
btatem accusantium do-
idantium.

WIREFRAME THEME™

Title Text Design

cies tellus eget nisl

oittis maurs placer
Lorem Ipsum dolor sit amet, consectetur adip-

Iscing elit, sed do elusmod tempor incididunt

Full Wide Text

Sed ut perspiciatis unde omnis iste natus error sit vo-
luptatem accusantium doloremque laudantium.

ut labore et dolore magna aliqua.

ulla pulvinar, biben-

Ut enim ad minim veniam, quis nostrud exerci
tation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duls aute Irure dolor in
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Pellentesque et nulla pulvinar, biben
reprehenderit in voluptate velit esse cillum

dolore eu fuglat nulla pariatur. Excepteur sint

occaecat cupldatat non proident, sunt in

1.
suspendisse ultricles tellus eget nis|
dum quam ac, cursus turpis.

molestie, quis sagittls mauris placer

Contact

THEME

A DIFFERENT ADVENTURE
VERY DAY.

Full Wide Text

Sed ut perspiciatis unde omnls Iste natus error
sit voluptatem accusantium doloremque lau:

dantium.
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Direct Delegate™ spending of

S400,000,000
Av E RAG E Rental Car & . .
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*Convention, Meeting and

Event Attendees booked by
Visit Salt Lake Sales Efforts



Post Outdoor Retailer

Four Main Reasons for the Un—Expected but not Un-Explained Outcome

1- Actualized attendance growth by several conventions hosted in 2018 and
faster than projected organic growth of smaller single hotel events

2-Strong pipeline development, leveraged knowledge and opportunity

3-Creative Marketing programs leveraged with additional resources

4-Growth of the Sports Market




Increased Convention and Meetings Attendance

Visit Salt Lake Convention Attendance Promotional Programs

e Custom Social Media and Email Campaigns
* Microsites
* Strong National Economy, Travel Sector is Strong

Annual Repeating Groups
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Regional Athletic
Complex

The impact of this
facility has been well
beyond our wildest
projections
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increase in attendance
for destination sporting

events.

2018 we saw a 114%
SALT LAKE SALT-LAKE increase over 2017.
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Career Pathways Program for
the Hospitality Industry

Salt Lake %’ $350,000 in funding from Salt

Lake County TRT Funds

Community Fs

CO llege Program Advisory Committee

Hotel Industry Leaders
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Questions?
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