$141.4 MILLION IN DIRECT SPENDING
‘ AI.I. ST‘\R 2“22 PART OF $248.9 MILLION IN TOTAL
NB NBA ALL-STAR 2022 ECONOMIC IMPACT

NEARLY 121,600 ATTENDEES FROM 45 STATES AND 24 COUNTRIES ATTENDED
NBA ALL-STAR 2022 ON FEB. 18-20; EVENT RECEIVED 11.9B IN TOTAL MEDIA
REACH AND OVER $50M IN EARNED MEDIA VALUE.
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NBA ALL-STAR 2022 HAD A SIGNIFICANT ECONOMIC IMPACT ON CLEVELAND BY ATTRACTING NON-LOCAL SPECTATORS AND
INVESTMENT BY THE NBA AND ITS PARTNERS TO PRODUCE THE EVENT. IN ADDITION, THE STUDY SHOWED CLEVELAND ORGANIZED AN
OUTSTANDING EVENT THAT CREATED SIGNIFICANT MEDIA EXPOSURE— SHOWCASING THE CITY AS AN INTERNATIONAL DESTINATION. ’ ’
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Total media reach from coverage locally, Social m d
nationally and internationally, including [HeEs ‘ refer
news outlets, print outlets, blogs, broadcast =' f'k ' d Twm
and social media mentioning Cleveland REA[:H Fac f R T
between Jan. 1 to Feb. 28. TikTok.



