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S t a t e  o f  t h e  I n d u s t r y  
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V i s i t o r  E c o n o m y :  I n d u s t r y

A S M / V S L

Salt Lake County Hotel Occupancy:

 2020 – 46%

 2021 – 63%

 2022 – 68%

 2023 – 69%

* Source: Co-Star/STR Industry Reports

Salt Lake County Hotel Rooms:

 2020 – 20,143

 2021 – 21,620

 2022 – 21,727

 2023 – 22,031

Salt Lake County Hotel Properties:

 2020 – 187

 2021 – 197

 2022 – 201

 2023 – 208

Salt Lake County Hotel Average 

Rate:

 2020 – $88.83

 2021 – $102.92

 2022 – $133.46

 2023 – $141.76



V i s i t o r  E c o n o m y :  I n d u s t r y

( C o m p e t i t i v e  S e t )

A S M / V S L

Hotel Occupancy (2023):

Denver – 69%

Seattle – 67%

Portland – 61%

Phoenix – 68%

Reno – 61%

Salt Lake County –

69%

* Source: Co-Star/STR Industry Reports

Average Rate (2023):

Denver – $149.35

Seattle – $177.28

Portland – $139.65

Phoenix – $173.80

Reno - $145.56

Salt Lake County –

$141.76



V i s i t o r  E c o n o m y :  I n d u s t r y

( C o m p e t i t i v e  S e t )

A S M / V S L

Hotel Revenue Growth since Pandemic (2021-

2023):

Denver – 56%

Seattle – 89%

Portland – 44%

Phoenix – 50%

Reno – 13%

Salt Lake County – 60%

* Source: Co-Star/STR Industry Reports
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Vi s i t  S a l t  L a k e
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R e t u r n  O n  A d  S p e n d  ( R O A S )



CTAA Whole New Direction Campaign Creative 
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V i s i t o r  E c o n o m y :  S a l t  L a k e  C o u n t y

A S M / V S L

Salt Lake County Visitor Spend:

 2018 - $3.41 billion

 2019 - $3.42 billion

 2020 - $1.85 billion

 2021 - $3.24 billion

2022 - $3.73 billion
*  Most Recent Available Data 

* Source: Kem C. Gardner Policy Institute

Salt Lake County Tourism Jobs:

 2018 – 39,298

 2019 – 41,152 

 2020 – 33,023

 2021 – 38,929

2022 – 42,266 Jobs
*  Most Recent Available Data 



V i s i t o r  E c o n o m y :  S a l t  L a k e  C o u n t y

A S M / V S L

Salt Lake County Generated Tax 

Revenue:

 2018 - $331.5 million

 2019 - $358.4 million

 2020 - $244.8 million

 2021 - $367.4 million

2022 - $445.1 million
*  Most Recent Available Data 

* Source: Kem C. Gardner Policy Institute



V i s i t o r  E c o n o m y :  H o t e l  I n d u s t r y
( W h e r e  V i s i t  S a l t  L a k e  i s  F u n d e d )

A S M / V S L

Hotel Revenue:

 2021 - $500 million – 65%

 2022 - $700 million – 40%

 2023 - $750 million – 7%

 2024 - $782 million

(Projected) - 4%

• Growth from Prior Year

* Source: Utah State Tax Commission



V i s i t o r  E c o n o m y :  H o t e l  Ta x  R e v e n u e

A S M / V S L

Salt Lake County Hotel Tax Revenue:

 2021 - $27 million

 2022 - $37 million

 2023 - $40 million

 2024 - $42 million (Projected)

Cities in Salt Lake County Hotel Tax 

Revenue:

 2021 - $12 million

 2022 - $17 million
 2023 - $19 million

 2024 - $20 million (Projected)

Salt Lake County Hotel Tax Revenue for State:

 2021 - $30 million

 2022 - $42 million

 2023 - $45 million

 2024 - $47 million (Projected)

Total Tax Revenue from Salt Lake County 

Hotels:

 2021 - $69 million

 2022 - $96 million

 2023 - $104 million

 2024 - $109 million (Projected)

* Source: Utah State Tax Commission



Vi s i t  S a l t  L a k e  B o o k i n g s



V i s i t o r  

E c o n o m y :  S a l t  

P a l a c e  

C o n v e n t i o n  

C e n t e r / V i s i t  

S a l t  L a k e  

R e l a t i o n s h i p s

A S M / V S L
2023 – 80% of Salt Palace revenue
was from Visit Salt Lake Bookings

This accounts for $14.2 million of 

Salt Palace Revenue
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2023

 Sports market produced 280,750 

room nights.

YTD

 We are at 201,317 room nights for 

sports. 
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C TA A



C T A A  D i s t r i c t w i d e  O v e r v i e w

C T A A F Y 2 4  C T A A  I m p a c t

Overview

• 3 Districts: Convention, West Valley, 

South Valley

• 2% assessment on room revenue on 

stays of 29 days or less.

$8 

million
Projected 2024 

Collections



C T A A  D i s t r i c t w i d e  O v e r v i e w

C T A A F Y 2 4  C T A A  I m p a c t

Projected Results

CTAA funds allow SL County to compete for large citywide conventions and sporting events.

Winning More Business.
The likelihood of winning a bid doubles when we leverage CTAA 

funds.

• Approx. 33% to 72% based on early results

Growing the Visitor Economy.

Improving Hotel Performance.

80 Events
Conferences and events we project as probable to win this year with CTAA 

funds.

Objectives & Impact

Bringing Visitors to Salt Lake. 772,000 Attendees
Projected to attend the 80 events.

1.1 million Room Nights
Projected the 772,000 attendees will book while visiting

$489 million
Projected economic impact of the 772,000 attendees.



C T A A  E v e n t  C a s e  S t u d i e s

C T A A F Y 2 4  C T A A  I m p a c t

2024 US Youth Soccer Presidents Cup

Dates: June 14-18, 2024

Venue: SLC Regional Athletic Complex (RAC)

CTAA Incentives

9,600
Attendees

2027 National Recreation and Park 

Association Annual Conference

Date: September 23, 2027

Venue: Mountain America Expo Center

11,133
Estimated Room 

Nights

$11.8 

million
Estimated 

Economic Output

$24.10 ROI
Confirmed Hotel 

Revenue per $1 Spent

7,000
Projected 

Attendees

18,650
Projected Room 

Nights

$8.3 

million
Projected 

Economic Output

$33.20 ROI
Projected Hotel 

Revenue per $1 Spent



M a j o r  O p p o r t u n i t i e s  i n  t h e  P i p e l i n e  



M & C  O p p o r t u n i t i e s

August Repeat

14,575 room nights

Small Satellite 
Conference

October 2027

27,792 room nights

NRPA (National Parks 
and Recreation)

July 2028

18,625 room nights

FCCLA

August 2030

22,558 room nights

American Legion

We are Working on It

FIRST Inspires

• Up to 10 Years

• 66,080 room nights

Association of Perioperative Nurses

• March 2031

• 24,780 room nights

It’s Complicated 

Church of the Nazarene 

• July 2026

• 20,561 room nights

NCSL (State Legislatures) 

• July 2028

• 16,687 room nights

Recent Wins 



S p o r t s  S a l t  L a k e  O p p o r t u n i t i e s

2025

Big 12 Gymnastics 
Championships

2026

Figure Skating Syncro 
Sectional Championships

2027

NCAA Volleyball 
Championships

2027

USA Volleyball Junior 
Nationals

2030

National State Games



C h a l l e n g e s
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C a p i t a l  

P r o j e c t s

P a u s e d  P r o j e c t s



2 0 2 4

C a p i t a l  

P r o j e c t s

2024 Budget

Rebudgets $      17,802,887

Sidewalk and brick damage $           481,250

Major Technology Upgrade $           525,562

Concourse Carpet $           333,220

Repair Brick Cap south docks $               5,830

Fire and Security panel re-vamp $           361,644

Upgrade Elevators $           684,141

DA Tank and Tube Bundle Replacement $               2,882

Replace HVAC Air Compressor $           153,298

200 West Dock Improvement $           102,300

Chiller Replacement $      12,497,460

Condensate Line, SPCC to Abravanel $           281,250

Replace Main Cooling Towers $        1,874,600

Interior Paint Project $           499,450



C o m p e t i t i v e  E n v i r o n m e n t



C o m p e t i t i v e E n v i r o n m e n t



O p p o r t u n i t i e s





Once in a generation Opportunity: 

 In a recent Downtown Alliance Report looking at the Downtown 

corridor during 2023, 83% of the busiest days had a convention 

in the Salt Palace or hotel. 

S p o r t s

E n t e r t a i n m e n t

C u l t u r e

C o n v e n t i o n

D i s t r i c t

F u t u r e  E v e n t  
P o t e n t i a l



• More than 3,000 people showed up at 

3 am to Washington Square to watch 

the live broadcast of the IOC 

announcement awarding the 2034 

Games to Salt Lake. 

• All eyes on Salt Lake: It's a once-in-

a-generation opportunity and it's going 

to catapult us onto that global stage 

over the next 10 years and beyond. 

W e l c o m i n g  

T h e  

W o r l d :  

2 0 3 4

F u t u r e  E v e n t s



• Budget: $2.8 billion with no state or local tax funds used.

• Economic Impact: Projected at $6.6 billion over a decade 

(2024-2034).

• Lodging: 21,289 hotel rooms across 181 properties & 12 

counties have been contracted for the games.

• Employment: Creation of 42,000+ jobs (1 job for 1 year).

• Infrastructure: Utilization of existing venues, no new 

permanent constructions.

• Utilizing Salt Lake County Area Venues: 

•Salt Palace: Curling events and main media center.

•Downtown: Hosts big air competitions and medals plaza.

•Delta Center & Maverik Center: Hockey, figure skating, and short 
track speed skating.

•Utah Olympic Oval: Venue for speed skating events.

2 0 3 4  W i n t e r  

G a m e s :  

S t r a t e g i c  a n d  

F i s c a l  

O v e r v i e w *

F u t u r e  E v e n t  
P o t e n t i a l

*Source: Kem C. Gardiner Policy Institute 



U t a h  H o c k e y  

C l u b

V i s i t  S a l t  L a k e

•Utah Hockey Club's Impact: The establishment of the Utah Hockey Club has 

positioned Salt Lake as a growing hub for youth hockey and a premier tournament 

destination.

•Growth Comparisons: 

•Vegas Market: Grew from 93 to over 6,000 USA Hockey players since 2017, 

making it the fastest-growing youth hockey market in the U.S.

•Nashville Predators: Supported local and tournament growth by adding new 

ice centers in three locations around the city.

•Ice Facility Expansion: The new SEG facility at South Towne is expected to 

alleviate the current shortage of ice availability, enabling more tournaments and 

benefiting the local hockey community.

•Increased Interest: Sports Salt Lake has seen a surge in inquiries from hockey 

tournament organizers, including My Hockey, Big Bear, Weekend Hockey, and D1 

Collegiate Tournaments—all keen to enter the Salt Lake market.



T h a n k  Yo u !  


